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Brand Overview

The EGUSD Identity 
System Standards

Primary Audiences
• Elk Grove Unified School District implementers

– Local Education Agencies (county offices of education, districts and schools)
– California State Preschool Programs
– Head Start
– Community-based Organizations
– Private Early Childhood Learning and Care Providers
– Before and Afterschool and Extended Learning Opportunity Programs

• Educators
• Families and caregivers
• Community members
• Policymakers and advocates
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NAME
The letters, “EGUSD,” in all caps. 
The EGUSD logo can NEVER be used 
by itself, it must always include the 
Elk Grove Unified School District 
tagline in either black or white.
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Logos

Lockup
The placement and proportion of the logo components must always 
remain intact. Artwork files for approved variations of the logo will be 
provided and should never be edited or manipulated in any way. The 
logo in its entirety measures X.

Spacing
The spacing of the components within the logo must always remain intact. 
Artwork files for approved variations of the logo will be provided and should 
never be edited or manipulated in any way. The spacing of the buffer zone 
around the logo is specified in the example below. A buffer spacing around 
the logo of no less than 3X is required. 
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3X

X

Horizontal Logo
The entire logo includes five proportionate circles including white letters 
EGUSD centered within each. “E” circle using blue, “G” circle using purple, 
“U” circle using red, “S” circle using gold and “D” circle using green. Each 
circle has a thick gray outline and the circles are distributed equidistantly. 
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Logo Hierarchy

“E” Black: 40% 
“G” Black: 70% 
“U” Black: 90% 
“S” Black: 30% 
“D” Black: 50%

Grayscale

Positive Logo
FULL COLOR 
(Preferred)
Blue
Purple 
Red 
Gold 
Green

One Color

Black

Preferred and Approved Logos
The preferred version of the EGUSD logo is the full color 
variation, utilizing the approved blue, purple, red, gold, 
and green colors. In addition to the preferred full color 
logo, additional approved variations of the logo are as 
follows: one color logo (black), reversed one color logo 
(white) and grayscale. The guidelines of usage for all 
logos are outlined within this document and must be 
adhered to without deviation.

Brand Guidelines  |  01.10.24



Page 5

Unapproved Usage
This is not an Exhaustive List.
The logo must be scaled maintaining its aspect ratio 
at all times. The gray outline around the bubbles must 
also scale proportionately keeping its brand thickness 
around the bubbles. An outline that is too thin, or too 
thick, is not acceptable. 

The logo must always use the brand colors and 
EGUSD fonts. The logo colors must always follow the 
brand colors on page 3, or follow the one color black 
and white version.

Do Not  Retype The Logotype

Do Not  Use Unapproved Colors
 Or Add Patterns

Do Not  Use Unapproved Variations
 Including Low-resolution Images

Do Not  Change Proportions

Do Not  Change Scale To Fit A Space
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Print
Logo shown on a dark 
background with white tagline.  

Social Media
Logo used in social media banners with black tagline. 

Approved Logo and Placement

Logo shown on a dark 
background with white tagline. 

Find
YOUR   
NEXT JOB
AT EGUSDʼS 31ST ANNUAL
DISTRICT-WIDE COLLEGE 
AND CAREER FAIR

October 18, 2023
Cosumnes Oaks High School 

8350 Lotz Parkway, Elk Grove

➤ Speak with Admission Representatives from a wide 
range of Post-secondary Institutions and career 
fields, including paid apprenticeships and other  
on-the-job-training programs.

➤ Opportunity to learn more about options for 
Colleges, Universities, and other Post-secondary 
Arts, Apprenticeship and other Trade Institutions.

➤ Discuss with Financial Advisors how to budget 
tuition fees, campus costs, and other  
educational tools.

➤ Learn about guaranteed college  
credit Transfer opportunities 
for post-secondary education.

➤ Career Planning with College/
Career Industry Partners, 
Professionals, Agencies,  
and Advisors.

For more 
information, 

please contact  
Nicole Brown at 
916.793.2987  
or nnbrown@

egusd.net.

REGISTER

HERE

Logo used in social media
banner with white tagline. Logo Usage Examples

The logo can be placed over a dark or light background. Its corresponding 
tagline should be white on a dark background, and black on a light 
background for maximum readability. 

Below are a few examples of the correct logo usage in digital ads and flyers. 
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Logo Usage Exceptions
Honoring the Elk Grove Unified School Districtʼs heritage, the “stick-man” logo can be 
used in the following three instances. 
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1. Website
The Elk Grove Unified School District website will continue to 
use the “stick-man” logo in conjunction with the current logo 
as shown to the right.  

ELK GROVE UNIFIED
E G U S D

SCHOOL DISTRICT

2. Stationery
The Elk Grove Unified School District stationery will continue 
to use the “stick-man” logo as shown to the right. 

3. Signage
The historical Elk Grove Unified School District signage will 
continue to use the “stick-man” logo as shown to the right. 

Elk Grove Unified School District – Excellence by Design 

 

 

Members of the Board 
Beth Albiani 
Nancy Chaires Espinoza 
Carmine S. Forcina 
Gina Jamerson 
Dr. Crystal Martinez-Alire 
Anthony “Tony” Perez 
Sean J. Yang 

Christopher R. Hoffman 
Superintendent  

 
(916) 686-7700 

FAX: (916) 686-7787 
EMAIL:  suptoffice@egusd.net 

Robert L. Trigg Education Center 
9510 Elk Grove-Florin Road, Elk Grove, CA 95624 

December 16, 2021 
 
Dear Elk Grove Unified Parents and Families, 
 
At a recent leadership conference on learning, I was asked to talk about Elk Grove Unified. For context, I 
shared how we are the largest school district in Northern California with more than 63,000 students covering 
more than 320 square miles, supported by 6,538 employees who are represented by seven labor groups. 
Despite COVID-19, our students and families maintain a 96 percent student attendance rate representing 67 
schools and made sure to note that next year, we look forward to opening our 43rd elementary school, 
Miwok Village Elementary. To provide the scope of our impact as one of the areas largest employers, I added 
that we are stewards of a $760.2 million dollar budget. 
 
Our numbers are certainly impressive, yet I wanted to bring particular attention to how our five years of 
relationship building, starting in 2015, became the bedrock of how we collectively and safely navigated 21 
months of constant change, anxiety and uncertainty. During the past two years, I’ve seen tears, worked with 
colleagues through heartbreak and also felt disappointment. But no matter how complex or complicated 
everything became, we all stayed the course and stayed connected to each other with one common goal of 
educating our children as best possible given the circumstances. 
 
As I look forward, I am extremely grateful and proud of the many new learning models we built as a team. At 
the start of the pandemic, we created a robust selection of enrichment programs to support students and 
families at home. We developed and improved a new technologically based learning model for full distance 
learning, pivoted to a concurrent learning model, and then integrated in-person learning amidst some of the 
most restrictive public health protocols. As we began to recover, we pulled out all the stops on extended 
learning and successfully served 15,859 students through a variety of summer learning models—more than 
double the number of students served in 2020 (6,855) and 2019 (5,692). This fall, we also built out our 
existing independent study program and continue to develop more extended learning opportunities for 
students with tutoring programs. 
 
Our family and community engagement programs continue to thrive along with our English Learner Language 
program, our Special Education program, our Family and Community Engagement programs and our 
Educational Equity programs. We are contracting with and working alongside numerous community partners 
to address specific student population needs and in the new year, our Board will consider the adoption of a 
revised graduation requirement policy that aims to significantly improve the array of new and rigorous 
opportunities our graduates can now engage in to demonstrate their preparedness for college, career and 
life. More improvements will be forthcoming as we continue to assess and evaluate our educational 
programs, student wellness and school climate.  
 
In addition to improvements and innovations, we also have more growth ahead of us. With that growth 
comes fiscal responsibility and as a large local employer, we want to help current and prospective employees 
thrive by offering stable employment and competitive total compensation along with staying fiscally solvent 
forward looking. We will continue to support our employees with training and professional development 
while keeping safety top of mind and we are committed to our stance on Diversity, Equity and Inclusion. We 
aim to build and create a renewed sense of belonging while remembering to invite people to join together in 
projects and initiatives.  
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The color of the components within the approved logos 
should never be edited or manipulated in any way. The 
approved colors and their values in CMYK, RGB and 
HTML are listed below, along with the approved 
Pantone® spot color. 

See page 3 for the logo lockup.   

BLUE
C: 80 R: 0 HTML Hexadecimal: #00B0D8
M: 5 G: 176
Y: 10 B: 216 PANTONE® 638 C
K: 0

PURPLE
C: 50 R: 146 HTML Hexadecimal: #92278F
M: 100 G: 39
Y: 0 B: 143 PANTONE® 513 C
K: 0

GREEN
C: 50 R: 141 HTML Hexadecimal: #8DC63F
M: 0 G: 198
Y: 100 B: 63 PANTONE® 368 C
K: 0

GRAY
C: 0 R: 231 HTML Hexadecimal: #E6E7E8
M: 0 G: 232
Y: 0  B: 233 10% BLACK
K: 10

Colors

RED
C: 15 R: 190 HTML Hexadecimal: #BE1E2D
M: 100 G: 30
Y: 90 B: 45 PANTONE® 1797 C
K: 10

GOLD
C: 0 R: 251 HTML Hexadecimal: #FBB040
M: 35 G: 176
Y: 85 B: 64 PANTONE® 143 C
K: 0
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1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

SF Pro
Regular

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

SF Pro
Bold

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

SF Pro
Black

Typography
Logo Fonts
Preferred and Approved Font Families
The use of support typography reinforces the 
sophistication of the Elk Grove Unified School 
District and unifies the visual appearance of all 
branded materials.

The SF Pro font family is the preferred type for 
applications in which large amounts of body text 
are present. The predominant use of SF Pro 
ensures a clean and modern look. 

Shown on the right are three examples of the 
approved SF Pro fonts for the Elk Grove Unified 
School District. All fonts within these type families 
are approved for use. In some applications it may 
be necessary to use the substitute typefaces that 
closely match the approved typefaces. 


